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Disclaimer

Thisdocumentdoesnot constitute or form part of any offer or invitation to sellor issue,or any solicitationof any offer to purchaseor subscribefor, any securitiesof InnovaDermaplc (the & / 2 Y LJI ngr&hallarky part of it nor the fact of
its distribution form part of or be relied on in connectionwith any contractor investmentdecisionrelatingthereto, nor doesit constitute arecommendatiorregardingthe securitiesof the Company

Thisdocumentis beingsuppliedto you solelyfor your information. No reliancemaybe placedfor any purposesvhatsoeveron the information or opinionscontainedin this documentor on its completeness No representationor warranty,
expressor implied, is givenby or on behalf of the Companyor any of its directors, officersor employeesor any other personasto the accuracyor completenesf the information or opinionscontainedin this documentand no liability
whatsoeveris acceptedby the Companyor any of its members directors,officersor employeesnor any other personfor anylosshowsoeverarising,directly or indirectly, from any useof suchinformation or opinionsor otherwisearisingin
connectiontherewith.

Thisdocumentand its contentsare confidentialand may not be reproduced,redistributedor passedon, directly or indirectly, to any other personor published,in whole or in part, for any purpose Thisdocumentis only addressedo and
directedat personsin memberstatesof the

EuropeanEconomicAreawho are d |j dzi A A/ B34S Svithn Kk meaningof Article 2(1)(e) of the ProspectudDirective(Directive2003 7VEC)6 @ v dzl Lf YA & 3 SiRaduliFoa, iin the United Kingdom this documentis beingdistributed
only to, and is directed only at, QualifiedInvestors(i) who have professionalexperiencein matters relating to investmentsfalling within Article 19(5) of the FinancialServicesand Markets Act 2000 (FinancialPromotion) Order 2005 as
amended(the & h NRa&hdQualifiedinvestorsfallingwithin Article49(2)(a)to (d) of the Order,and (i) to whom it may otherwiselawfully be communicatedall suchpersonstogether beingreferredto asé N5 f BI@ N3 ATifisdécoment
mustnot be actedon or relied on (i) in the United Kingdom by personswho are not relevantpersonsand (ii) in any memberstate of the EuropearEconomicAreaother than the United Kingdom by personswho are not QualifiedInvestors
Anyinvestmentor investmentactivity to which this documentrelatesis availableonly to (i) in the United Kingdom relevantpersons,and (ii) in any memberstate of the EuropeanEconomicAreaother than the United Kingdom,Qualified
Investors,andwill be engagedn only with suchpersons

Neitherthis documentnor any copyof it maybe takenor transmittedinto the United Statesof America.,its territories or possessionsr distributed, directly or indirectly,in the United Statesof America,its territories or possessionsNeither
this documentnor any copyof it may be taken or transmittedinto Australia,Canada,Japanor the Republicof SouthAfricaor to any securitiesanalystor other personin any of thosejurisdictions Anyfailure to complywith this restriction
may constitute a violation of United States Australian,CanadianJapanes®r SouthAfricansecuritieslaw. Thedistribution of this documentin other jurisdictionsmay be restricted by law and personsinto whosepossessiorthis document
comesshouldinform themselvesabout, and observe,any suchrestrictions

Thesecuritiesmentionedhereinhavenot been,andwill not be, registeredunderthe USSecuritiesActof 1933(the & { S O dzNG libéAiRkir the applicablesecuritiedawsof Canadapustralia,Japaror the Republicof SouthAfrica,and may
not be offered or sold in the United States(assuchterm is defined in RegulationS under the SecuritiesAct) unlessthey are registeredunder the SecuritiesAct or pursuantto an exemptionfrom, or in a transactionnot subjectto, the
registrationrequirementsof the SecuritiesActand, subjectto certainexceptionsmaynot be offered or soldwithin CanadaAustralia,Japaror the Republicof SouthAfricaor to anynational,residentor citizenof CanadaAustralia, Japaror
the Republicof SouthAfrica No public offer of securitiesin the Companyis beingmadein the United States CanadaAustralia,Japaror the Republicof SouthAfrica

Certainstatements,beliefsand opinionsin this documentare forward-looking,which reflectthe / 2 Y LJI of, &<@@propriate,the / 2 Y LJ & )& OuirénteRpectationsand projectionsabout future events Bytheir nature, forward-
lookingstatementsinvolvea number of risks,uncertaintiesand assumptionghat could causeactualresultsor eventsto differ materiallyfrom those expressedr implied by the forward-looking statements Theserisks,uncertaintiesand
assumptionscould adverselyaffect the outcome and financial effects of the plansand events describedherein Forwardlooking statementscontainedin this documentregardingpast trends or activities should not be taken as a
representationthat suchtrends or activitieswill continue in the future. The Companydoes not undertake any obligationto update or reviseany forward-looking statements,whether as a result of new information, future eventsor
otherwise Youshouldnot placeunduerelianceon forward-lookingstatements,which speakonly asof the date of this document

By attendingthe presentationto whichthis documentrelatesor by acceptingthis documentyou will be takento haverepresented warrantedand undertakenthat: (i) you are a relevantperson(asdefinedabove) (ii) you haveread and
agreeto complywith the contentsof this notice; and (iii) you will usethe informationin this documentsolelyfor evaluatingyour possibleinterestin the Companyandfor no other purpose .
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About Us
InnovaDerma is a UK developer of life sciences, beauty and personal care products
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t | eading, emergi

A A diverse portfolio of brands in multiple categories i nc | u d.

tive Direct to Consumer

-

A Multiple distribution channels & domestic and glob
(6DTCO6) platform

A Products sold across 5 continents and in 12 countries
A Highly experienced _ and driven team

A Strong financial performance  d delivered increase of 105.8% increase in re efore tax

-

A Socially responsible citizen
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The Board

Founder & Executive Chairman - Haris Chaudhry

Ha r caeeér spans 19 years with significant experience in creating growth for public & private companies internationally . Haris
has worked as Director for Global Partnerships & Business Development for Carbon Planet Limited (a public company), a
world leader in the carbon economy with emissions reductions projects around the globe . Haris also worked for Rocksoft
Limited (a public company) as Director for Asia-Pacific where he set up business distribution and channel distribution partners

| throughout Asia-Pacific and in Europe. He held Senior BusinessDevelopment roles with Upstream, a fully owned subsidiary of

FujrXerox Australia. Haris is Fellow of the Australian Institute of Management and a member of the Australian Institute of
Company Directors . Haris is a proven entrepreneur with public and private companies and experienced in delivering on
growth potential and opportunities .

Executive Director/Finance Director - Joe Bayer

Joe has over three decades of executive experience gained in healthcare, pharmacy, consumer products, M&A and
capital raising. He has worked globally in senior executive roles for some of the largest consumer and healthcare companies
including CSR, Faulding, Mayne Health and Fletchers. Joe also served as Chairman for Cynergy Health (Australia) for two
years and is Principal of Cygenta Capital & Advisory. Until recently he was Chief Executive Officer for Kain Corporate &
Commercial Lawyers. Joe isa Fellow of CPA Australia and a Graduate of the Australian Institute of Company Directors.

Non Executive Director 6 RossAndrews

Rosshas more than 30y e a rcargbrate advisory experience working with quoted companies, predominately in the UK He
was a main board director of Zeus Capital, the investment bank, until setting up hisown consultancy business. He isa member
of the Chartered Institute for Securities and Investment and iscurrently Chairman of standard listed Golden Rock Global plc
and Kazai Capital Plc as well as a non -executive director of AIM quoted Integumen plc and Minerva Lending Plc. Rossis also
senior adviser to the NEXExchange and he currently resides in the United Kingdom .
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The Board

Non Executive Director 0 Kieran Callan

Kieran commenced his career in sales and marketing roles in FMCG and moved into general management in industries as
diverse as distilled spirits, FMCG, wine, technical services and printing. He was Managing Director of the Indonesian,
Australian and UK operations of PZ Cussons PLC and a founding Director of the National Australia Bank private equity
business. Most recently he was Group CEO of the Joval Group of companies which spans wine production and distribution,
food distribution and 3PLLogistics. He iscurrently a Director of the Joval Group .

Non Executive Director d Rodney Turner

Rodney has been Head of Regulatory & Clinical Affairs and Compliance for some of the largest pharmaceutical companies
globally . He currently serves as Head of ANZ Regulatory Affairs for Sandoz Pty Ltd (one of the largest global pharmaceutical
companies) and worked previously with iNova Pharmaceuticals, Valeant Pharmaceuticals, Ventracor , Gambro & Fresenius
Kabi Australia. Rodney isa Graduate of the Australian Institute of Company Directors .
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Investment Proposition

GROWING WITH STRONG TEAM
DISCIPLINE
Multi -pronged strategy Strong management
to drive strong and team with track record
sustainable growth of growing businesses

and value creation

INNOVATIVE MULT{CHANNEL

BRANDS
Multi -categories in fast
growing beauty
segments

Fast growing
international
distribution network
and DTC platform

DELIVERING
RESULTS

Excellent
performance
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Strategy for Sustainable Growth

Our Focus Emerging leader in life sciences, beauty and personal care products

Product Distribution Product Synergistic
Innovation and DTC Extension M&A

Strong and focused team: performance culture and incentivised to deliver results

Multi -pronged
Strategy

Revenue o Cash

Y 4
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Excellent results FY2017

Pre-tax profit

+ 325.2%
Gross profit <N°fma'is+ef4§f8e%;ax profit
£0.287m
Group revenue + 125.5% E0.2871 e
-off
costs equivalents
+ 105.8%
+ 73.2%
Gross profit margin
of 63% up
560bps

FY 2017 v FY 2016 figures Y
In the financial year 2016 the Company achieved 800% revenue growth y -0-y and generated a  maiden profit. @

7 INNOVADERMA



oy

Skinny TaneE

A An emerging cult brand

A Became the No.1 selling brand in Superdrug
in its category

A No.2 best selling brand out of 18 brands for
Boots Ireland for August 2017 (launched July
2017)

OKINNY

A Focused on product innovation 0 added 10
new products in FY 2017 to leverage

popularity

A Product popularity driven by cutting edge v | !
DTC platform = o

A More than 300,000 followers on social media NO . 1 B RAN D
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Skinny Tan Professional E

A Devel oped and | aunched
oOProfessional Ranged of
beauty and tanning salons and skin 2 -
rejuvenation clinics in the UK and US

g
W
o

(L
I n" PROFESSIONAL
BRONZING SPRAY
5 m

PROFESSIONAL
RONJZING SPRAY

A Devel oped Skinny TanE T

Leveraging

filiiec: B
na

A Distribution deals secured including The e = emerg | ng
London School of Makeup and Beauty and H H 4N |
the Regis Salons in the UK EB i )_z .‘ZF cu |t brand
e & =
N = n .
A Growing in popularity and further distribution g%ﬁ % ESZ_AC_ ]
En = B0 =

deals expected

@
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Our Loyal Fans

< C | @ secure | https://www.instagram.com/skinnytanha/Zhi=en Q |

I Apps © IPOsinthe UK:Wha: [ Brand Diageo - Inter [ Lorem ipsum dolor s

© | Instagram Signup | Lagin

skinnytanhq N

Gripests  2tdkfolloners 1036 folowing

+350,000

followers on
soclal
NELIE

body & rechuces

A bt

SkinnyTan/

[ Lorem ipsum dolor =

Home

SN
TAN
T

7

c.300,000
likes on

ADOUt S —— ” e —

Shop ik Like X\ Follow & Share Shop Now @ Message
# status [8] PhotoVideo &~ Health/beauty

Videos

Twitter 6 Write something on this Page

=@ Very responsive to messages

Fan of the Week

Posts Shop Community Seeall

Community 24 Invite your friends to like this Page &
— )
Tan

f— '
¢ ol b il 261,135 people like this |
Create a Page [ e ( 4

&W | ) w A l %Q\\ B 2\ 259,842 people follow this ‘
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DTC Platform

A Third party endorsement through social media . 305,000

accelerating Skinny Tanéds r e@l_dl’uDlgltal Edge

June 2017

A Averaged in excess of 4 to 1 return in advertising

investment

217,000
A Focus on social media enabling scalability and
November 2016

ownership of the client base

A De-risking the business model through 145,508
combination of significant direct client base, May 2016
retail channels and third party distributors

A DTC creates real -time market intelligence to 60 906
optimise development of promotional activities ’
and new product innovation November 2015

No. of social media followers

A DTC creates significant footfall into retailers by L

creating immediate consumer demand May 2015

@
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Global Footprint
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In partnership with \P /%
N j—"'~. fo

leading international
Retailers, etailers and
distributors

v

‘ Etailers
[ AUSTRALIA y

AUSTRALIA
NEW
-
ZEALAND @

(- SOUTH
,;} " AFRICA
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New Product Portfolio

Entry in to
new
categories

| 1|

™
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Brand Launching Strategy

£

SRy

e
.o ) R~
S | (e

Accelerating Demand

A Highly c apital -efficient
launch through DTC
channel

A Initial limited inventory
for each brand to test
and trial through DTC
market

A Scale only when
sufficient demand
generated and
earnings positive

A Create demand through
highly effective DTC
engagement

A Seek reviews,
endorsements and large
client pool to deliver
immediate -footfall to
retailers with each retail
launch

14

Integrated PR &
creative region -
specific
campaigns
delivering instant
revenue and
brand recognition

Low cost, low risk
and highly -proven
strategy to scale

new brands @
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Effective Supply Chain

Further cost Manufacturing

savings and move to the UK
service (Prestige

improvements Personal Care)

isti Improve
Mov;er%%Etlcs mavgins
efficient operational
models in the agility and
UK and US responsiveness

Catalyst for
new product
innovation and
new revenue

g g

15

Gross profit
up

new
product
Innovation

@
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Some of our Distributors

Su/pe/vdnrwa.ﬁ

|iiiiiiiiiil

C

LIVE WELL

CHEMIST [

WAREHOUSE

T -~
priceline oo )
@ charmacy Q. 9 y
feel )
unique. woolworths
com The fresh food pesple

the online fashion store

ookfantastic
MYER Luxury halr & beauty

16
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A Very Bright Future

Multi -pronged strategy to drive strong and
sustainable growth and profitability

Growing international distribution
network and cutting edge DTC platform

Value added & ready
to market acquisitions completed to further enhance revenue and earnings

17
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IAppendix
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Profit & Loss

Revenue
Cost of sales
Gross profit

Other income

Marketing expenses

Listing expenses

Wages & salaries expenses
Administrative expenses
Profit before tax

Income Tax expense

Net profit for the period
Other comprehensive income

Attributable to:
Owners of the parent

Non -controlling interests

Basic & diluted profit/(loss) per share

Year ended 30 June 2017

Year ended 30 June 2016

£ £
8,858,173 4,304,777
(3,281,748) (1,832,094)
5,576,425 2,472,683
204,941 33,092
(2,711,126) (1,155,340)
(85,126) (33,728)
(1,170,039) (540,516)
(785,640) (534,346)
1,029,435 241,844
(340,482) (64,090)
688,953 177,754
(157,966) 224,587
530,987 402,341
350,173 338,026
180,814 64,315
£0.06 £0.02

19
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Consolidate Statement of Financial Position

AS AT 30 JUNE 2017

Current assets

Cash and cash equivalents
Trade and other receivables
Inventory

Prepayment and other assets
Total current assets

Non-current assets

Property, Plant and Equipment
Intangible assets

Other assets

Deferred tax asset

Total non -current assets

Total assets

Current liabilities

Trade and other payables
Current tax payable

Total current liabilities

Non -current liabilities
Borrowings

Deferred tax liability

Total non -current liabilities

Total liabilities
Net assets

Equity

Share Capital

Share premium

Merger reserve

Foreign Exchange reserve

Retained Profit/(Accumulated Losses)

Non -controlling interest
Total equity and reserves

As at 30 June 2017 As at 30 June 2016 As at 1 July 2015
£ £ £

207,301 119,687 108,116
1,781,773 1,135,668 57,024
2,258,989 638,330 173,802
114,705 43,226 35,295
4,362,768 1,936,911 374,238
127,199 8,277 8,395
3,645,198 2,005,987 1,738,297
14,031 - 1,677
115,905 101,879 -
3,902,333 2,116,143 1,748,368
8,265,101 4,053,054 2,122,607
2,419,332 1,443,754 400,862
501,408 169,710 -
2,920,740 1,613,464 400,862
404,845 621,777 349,880
B 4,186 -
404,845 625,963 349,880
3,325,585 2,239,427 750,742
4,939,516 1,813,627 1,371,865
1,565,905 1,375,404 1,366,933
3,890,210 1,405,161 1,374,211
(721,132) (721,132) (721,132)
(53,686) 105,040 (119,547)
93,738 (415,161) (528,600)
164,481 64,315 -
4,939,516 1,813,627 1,371,865

&
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FOR THE PERIOD 1 JULY 2016 TO 30 JUNE 2017

Cash flows from operating activities
Receipts from customers

Payments to suppliers and employees
EMDG Grant

Taxes Paid

Interest received

Net cash used by operating activities

Cash flows from investing activities
Purchase of property, plant and equipment
Payments for product development

Net cash used by investment activities

Cash flows from financing activities
Proceeds from borrowings
Proceeds from issue of shares
Repayments of borrowings
Payments for convertible notes
Transaction costs for shares issued
Net cash from financing activities

Increase in cash and cash equivalents

Cash and cash equivalents at the beginning of the period
Effect of movement in foreign exchange rates

Cash and cash equivalents at the end of the period

Consolidate Statement of Cash Flows

21

Year ended 30 Jun

Year ended 30 Jun

2017 2016
£ £
8,212,042 3,777,196
(8,820,952) (4,057,559)
59,149 37,196
(56,784) -
25 74
(606,521) (243,093)
(118,922) -
(117,163) (35,918)
(236,085) (35,918)
; 225,246
1,529,630 36,660
(138,508) -
(68,233) -
(106,347) -
1,216,542 261,906
373,936 (17,105)
119,687 122,532
(286,322) 14,260
207,301 119,687

1 4
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Halir care products

July/August 2017
DTC launch in UK

A DOUBLE
W B
A7 e
1

August 2017
Launch in top 400
Superdrug stores

OFYOU
| HAR A
o s =
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Skl ncar e

May 2017
Launched on DTC
channel in Australia

2017/2018

Ranged in Myers .
International roll -out
expected in multiple
markets

23 @
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Stevie K Cosmetics E

August 2017
DTC launch in

2018

International roll -out
in 2018 and with a
high street retail
chain in the UK

STOMEK

CoOs METI CS
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